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rom July 28 to August 12 
people all over America 
TV 
commercials and reading adver- 
tisements about K mart, in 
between the highlights of the 
Summer Olympic Games. 
“The opportunity to tell 
America about K mart is rare;’ 


“We will be showing 
ee Se 

m. During the Winter 
Cipmpice we weer acai a 


Moors says that 1.27 billion 
home impr will be made 
and 2.57 viewer 
sions will be tabulated. yore 
impression is tallied according to 
how many times the commercials 

are brought into each home. 
A viewer impression is 
found by m 
the number of 
Spots (commer- 
Gals) by 


will see K mart’s ads 

tion with the 

United Airline’s “ 
magazine. In the Los 

area where the games 

held, an ad will be run where all 
of the K mart stores in the vicinity 
will be marked on a map. 

“By the time all is said and 
done, we will have really put out 
the word’’ Moors explains. 

Ue cpat hae ning tiles 
Paign, we also ran a contest with 
a grand prize of two trips for two 

to the Olympic Games. 





